
HotelBeat
Destination: SAL, CAPE VERDE

December 2011

For further information, please contact:
Whitebridge Hospitality Limited
9 Clifford Street, London, W1S 2FT, UK
T: +44 20 7195 1480
E: paul.thomas@whitebridgeh.com
www.whitebridgehospitality.com

This report has been produced by Whitebridge Hospitality Limited for use by those with an interest in the hospitality sector only and for information purposes solely.
It is not intended to be a complete description of the sector to which it refers. The report uses information obtained from public sources which Whitebridge
Hospitality Limited believe to be reliable, but we have not verified such information and cannot guarantee that it is accurate and complete. No warranty or
representation, express or implied, is made as to the accuracy or completeness of any of the information contained herein and Whitebridge Hospitality Limited shall
not be liable to any reader of this report or any third party in any way whatsoever. All expressions of opinion are subject to change. Our prior written consent is
required before this report can be reproduced in whole or in part.
©2011 Whitebridge Hospitality Limited. All rights reserved.

0

50,000

100,000

150,000

200,000

250,000

300,000

350,000

400,000

1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010

No
. o

f H
ot

el 
Ro

om
s (

Ca
pe

 V
er

de
)

40%

50%

60%

70%

80%

90%

100%

40

50

60

70

80

90

100

 -

 1,000

 2,000

 3,000

 4,000

 5,000

 6,000

 7,000

0

25

50

75

100

125

150

175

200

225

250

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010

OVERVIEW
The Cape Verde archipelago consists of 10 islands covering 4,000km2, the largest being Praia, the capital. Tourism is
one of the key economic drivers contributing 25% of GDP. Though still in its infancy, tourism has experienced
substantial growth (albeit from a small base) since the millennium – an increase in arrivals of some 120%, largely as a
result of new airline routes to the archipelago, and investment in tourism promotion and accommodation. Visitor
levels in 2010 reached 382,000 with 155,000 tourists visiting Sal (the leading destination), and forecasts for the next 10
years are for average annual growth rates of between 6% and 10% per annum to reach 1.0 million visitors. While this
seems aggressive, initial 2011 data suggests it is not unachievable. Indeed, with the Arab Spring and political unrest in
traditional north African destinations, Cape Verde has been a preferred alternative for many tour operators. The main
motivations to visit Cape Verde include sun, sea, sand and some of the best wind / kite surfing conditions in the region.
More recently, a number of private-led developments are seeking to diversify and improve the tourism offering to
raise the profile of Cape Verde as a tourism destination.

ECONOMIC TRENDS
Growth in real income per capita within the archipelago reached more than
5% per annumbetween 2005 and 2008, well above the average for Sub-
Saharan Africa. As with other EMEA countries, Cape Verde witnessed a slow
down in 2009 (3.6% growth), but major government investment initiatives on
infrastructure and construction have boosted growth to 5.3% in 2010, with
forecasts for 2011 and 2012 around 6.0%. Growth will be heavily reliant upon
the tourism sector, which as shown below, has witnessed significant
increases.

HOTEL PERFORMANCE TRENDS
Performance trends at the leading hotels on Sal vary greatly. The highest
occupancy levels are achieved by all-inclusive resorts (c. 90%) while the
highest average rates of approximately €90 are attained at the non all-
inclusive hotels. Cape Verde has historically been a price sensitive
destination, and rates have been constrained by the presence of all-inclusive
operations. This is likely to change as the product offering improves, with the
inclusion of higher quality hotels, a more diverse range of operators and
amenities.

HOTEL SUPPLY TRENDS
The supply of hotels across Cape Verde has more than doubled between
1999 and 2010, from 80 hotels (1,850 rooms) to 175 hotels (5,891 rooms).
Large resort developments such as Riu (on Sal and Boa Vista islands) have
had noticeable impacts on room supply levels and strengthened the
dominance of all-inclusive operations. Most of the existing supply is of a
mid-scale to upper-scale standard, with rates constrained by tour operator
discounts. The island of Sal, despite having only 12 registered hotels in 2010,
comprised 44% of the room supply of all registered hotels in Cape Verde.

DESTINATION MAP
The map below identifies the location of Cape Verde, and in particular the
island of Sal, the leading tourist destination in the archipelago.

Source: Individual Hotels & Whitebridge Hospitality

Source: Instituto Nacional de Estatistica Cabo Verde Source: National Online Project
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